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2 ~ What is the Top Management Role in Organization Direction, Design, and
Effectiveness - ? (25 %)

3~(25 %)

More companies today are emphasizing relationship marketing rather than transaction
marketing. How would you define “Relationship Marketing”?

4~ (25 %)

In today’s highly dynamic marketing environment, a company’s marketing strategy
must change as the product, market and competitors change over time. The concept of
“Product Life Cycle” (PLC) has, therefore, been much discussed. Please state the four
stages of “Product Life Cycle” curve.




